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S ince 1960, the founding vision of 
AllSouth Federal Credit Union hasn’t 
changed. AllSouth puts people before 

profits, with a focus on providing products 
and services that make life easier and more 
ful� lling for members and the communities 
they serve. 

“Our mission is to ful� ll dreams and sim-
plify life,” says Connie Hernandez Vizitei, 
President and CEO. “� is shows in the way 
we support our members. We’re more than a 

Member-owned and -operated not-for-profi t fi nancial 
cooperative AllSouth Federal Credit Union empowers 
communities in South Carolina through personal banking.

Banking Beyond 
Transactions
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quick transaction or a consultation over com-
plex � nancial matters, members receive a per-
sonal, face-to-face connection that our team 
delivers exceptionally well.”

AllSouth’s team members are more than 
bankers. They are part of the communities 
they serve, active at local events, and passion-
ate about using their expertise to help mem-
bers spend less time worrying about � nances 
and more time focusing on what matters most 
to them.

“Our team excels at translating complexity 
into simplicity,” says Vizitei. “Financial ser-
vices can feel overwhelming. Our employees 
take the time to listen, understand individual 
needs, and deliver solutions that are clear, 
practical, and tailored to help our members 
succeed.”

AllSouth Gives Back
Named one of America’s Best Regional Banks 
and Credit Unions in 2026 by Newsweek, 
AllSouth is committed to helping members 
achieve � nancial success while strengthening 
communities across South Carolina. 

The credit union’s matched giving pro-
gram, AllSouth Gives Back, supports the 
causes employees care about while helping 
local organizations such as Harvest Hope 
Food Bank, Transitions Homeless Center, 
and Midlands Fatherhood Coalition provide 
service to the community.

“Our employee volunteer program brings 
our commitment to life by giving team mem-
bers hands-on opportunities to serve their 
communities,” says Vizitei. “� ese e� orts are 
personal and consistent with our values. We 
don’t just support our communities; we stay 
connected to them by building lasting relation-
ships and showing up to make a di� erence.”

� nancial institution; we’re a local partner help-
ing wherever we see a need.”

Whether that need is helping a member 
buy their � rst car, awarding scholarships to 
student members, or partnering with Harvest 
Hope Food Bank, AllSouth creates a seamless 
process with practical solutions and tailored 
support.

“We believe the most meaningful impact 
happens when our team is personally 
involved,” says Vizitei. “I’m proud of the way 
they show up for our members, for each other, 
and for the people we serve. They combine 
care, experience, and accountability to make 
a positive impact.”

Connection That Counts
While some � nancial institutions are moving 
away from in-person service, AllSouth con-
tinues to invest in the human connections that 
make every interaction meaningful.

“Our branch teams are a critical part of the 
member experience,” Vizitei explains. “When 
a member walks into one of our branches, 
they’re greeted by someone who knows the 
community and wants to help. Whether a 
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